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Igniting and nurturing creative, ethical scientific minds that 

advance the human condition 







Building IMSA’s Network Goals 

 Demonstrate community support to partners 
and funders 
 

 Build visibility for IMSA people and programs 
 

 Create new opportunities for our faculty, 
students, and alumni 
 

 Leverage additional resources and funding to 
support and grow IMSA programs 



Example Network Opportunities 

 Alumni volunteers at Preview Days and 
admissions review 

 

 Companies like Boeing and AbbVie provide 
financial support and subject matter expertise 
for PFS programs 

 

 Student Inquiry and Research (SIR) external 
partnerships 
 

 TALENT internships at Chicagoland startups 





 Participated (Go) – Attended an event, 
webinar, etc. 
 

 Donated (Give) – Made a financial 
contribution (at any level or to any designation) 
to IMSA 
 

 Volunteered (Help) – Gave their time on 
behalf of IMSA 

Defining Engagement 



Defining Engagement 

Unique Participants + Volunteers + Donors 
Engagement Score (%) = 

Total Population  

Example 
 

Participants Volunteers Donors Total 
Engaged 

Group  
size 

# 1,000 250 1,000 2,000 5,700 

% 
Engaged 

17.5% 4.4% 17.5% 
 

35% 



Promoting Alumni Engagement 



 STEM Business Network 
 Influence the next generation of innovation leaders 
 Support turnkey STEM outreach programs 
 Build Illinois’ science and technology narrative 
 

 Create handoffs with private sector programs 
 
 Collaborate on next-generation STEM 

approaches and content 
 

 

Strengthening Private Sector  
Partnership Engagement 


	Building IMSA’s Network�Board of Trustees Executive Meeting �March 16, 2016�Jeffrey Margolis, Ph.D., Vice President of External Engagement�
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Defining Engagement
	Slide Number 8
	Slide Number 9
	Slide Number 10

